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In addition to our conventional strategy of responding to strong demand and raising profits by increasing the transport capacity and convenience . %J1 5 1 701?-,H
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seizing these opportunities to implement demand creation measures. Biffifm LR KM (20254 AR R) Trends in the number of inbound visitors to Japan
To meet a variety of needs, we are creating new ideas that are not Measures to increase unit price and timing of implementation(As of the end of April 2025) Source: \dn?rpaasq r'jgﬂ?rgalT Trg;lgggtoarggr}%iygmwjg), Ministry of Land,
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We are also rolling out more effective advertising by making inbound Introduction of Premium Class Seats (private type) | Fall 2026 14000
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